KAHRS IMPRESSION

Luxury Tiles Collection

FLOORS BEYOND EXPECTATIONS
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KAHRS IMPRESSION
LUXURY TILES CLICK

1. Ceramic coating
2. Wear resistant layer

3. Decorative layer - inspired by nature.
Perfect recreation of naturally occurring
features such as knots and cracks

4. Rigid core - SPC substrate
IXPE Sound reducing backing, 20 dB




KAHRS IMPRESSION
REGISTERED EMBOSSING

Registered embossing Traditional embossing



KAHRS IMPRESSION
BOLD, LARGER FORMATS

Kahrs Impression: 220 x 1829 mm
Standard format: 218 x 1210 mm

Kahrs Impression: 457 x 914 mm
Standard format: 300 x 600 mm



KAHRS IMPRESSION
PRACTICAL ADVANTAGES

» Easy toinstall, DIY-product, with market-leading locking system
» Easy maintenance and water-proof material

» Phthalate-free and minimal emissons

» Durable and stands up well to heavy traffic
» Comfortable under foot and impact sound reduction

No need to compromise between best durability and excellent design

Phthalate
Free

Water Proof
material

5G click Underfloor

Heating

Sound
Reduction

Ceranic
Coating

Syncrone
embossing



KAHRS IMPRESSION
MORE GOOD STUFF

Registered embossing - creating real wood experience

Larger formats - 220 x 1828 mm for wood. 457 x 914 mm
for stone

Natural wood and stone designs

Allows for installations up to 500 m2

Colour palette in sync with current trend - from light to dark

... all in a material that's made to withstand the wear and
tear of a lifetime of living.




Impressions that last a lifetime




KAHRS IMPRESSION
DESIGNS BY NATURE

It can take centuries, even millennia, for
nature to create the beautiful expressions
we see in materials such as wood and stone.
The knots, cracks and furrows reveal secrets
from the material's past and create unique
features that harmonize perfectly with our

human spirit.

With Impression, we've carefully hand-picked
a collection of beautiful, natural wood and
stone designs and recreated them with
meticulous attention to every detail. From

warm, inviting oak to sleek, timeless granite.

For impressions that last a lifetime.




KAHRS IMPRESSION
THE WOOD COLLECTI




KAHRS IMPRESSION
THE WOOD COLLECTION

1. LAPONIA

2. DOVECOT

3. SPREEWALD
4. KELHAM

5. FOXALL

6. SAHAM

7. ODENWALD

8. BALMORAL




KAHRS IMPRESSION

THE STONE COLLEC S
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KAHRS IMPRESSION
THE STONE COLLECTION

1. ULTAR

2. TALUNG

3. ATHOS

4. OLYMPUS

5. AMARO

6. ANETO

7. GROSSGLOCKNER

8. KILIMANJARO




KAHRS IMPRESSION
TECHNICAL SPECIFICATION

Impression Wood
220 x 1829 x 6 mm

1,61 m?/box, 68 box/pallet

1ISO 14001

1SO 9001

Impression Stone
457 x 914 x 6 mm
2,51 m2/box, 40 box/pallet
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Application

IIGESS

Weight

Wear layer

Indoor air certifications
Fire resistance
Residual indentation
Dimensional stability
Colour fastness

Slip resistance

Electrical propensity

Wear and sctratch resistance

Chemical resistance
Effect of castor chair
Underfloor heating
Bacterial growth

Impact sound reduction

23/33/42

6.0 mm (with integrated IXPE underlay)
9.76 kg/m?

0.55 mm

M1, FloorScore, A+
Bfl-s1

<0.2mm

<0.1%

>6

DS (> 0.3), R10

< 2 kV (antistatic)

Pass with good results
Pass with good results
Suitable

Ok (max +27 °C)

Does not act as substrate

20 ALw dB (with integrated IXPE underlay)

Kahns



KAHRS IMPRESSION
LVT MARKET AT A GLANCE

From 2% to 10% LVT is the fastest
European market growing flooring
share in the past ten product on the

years. market.

LVT continues
growing at a rate
of more than
10%/year.

Searches for Growing
“vinylgolv" in Sweden demand for larger
have increased 120% formats of LVT
these past two years.

From 4400 in Feb 2018
t0 9900 in Jan 2020.




SOME PROS
FOR RETAILERS

Allows you to address customers'’ specific demands on performance without

compromising on design and aesthetics
Allows you to offer customers an economically attractive alternative to real wood or stone
Strengthens your image as a retailer that's at the forefront of current flooring trends

LVT is the fastest growing category generally priced below wood. Impression offers

premium authentic designs combined with high performance

Premium LVT drives higher sales price & profit per square meter




INSTORE & ONLINE
SALES SUPPORT

Actions Kahrs will support retailers with:

Drive awareness and interest through

fairs and social media

Press releases

Website communication

Reference cases

Interior and sample images
Newsletters

Advertising solutions and packages

Technical specs, maintenance guide,

installation guide




EXAMPLES
ADS, SOCIAL MEDIA
AND BANNERS
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World leadingeod flor praducer Kahrs proudly in-
troduces agsion, a new and revolutionary range
of Luxury ring. The design perfectly replicates
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With #impression, our new and revolutionary range

of LVT flooring, we feel confident that we've

succeeded.

Whether you're locking for the natural beauty of

stone or the warmth and elegance of wood, |
Impression is a Collection of LVT click in & bold large

format that will create the unique expression you're ‘
lonking fn
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KAHRS BUSINESS MODEL - TO GROW SALES ON CUSTOMER NEED

Customer oriented flooring provider with solutions for all rooms and occasions

Business
Segment

Customer
Segment

Offering

Toolbox to
support sales
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Project
Kdhrs as the flooring expert
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WOOD FLOORING § LUXURY TILES

Retail
Kdhrs as the flooring partner
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SUSTAINABILITY )
AT THE HEART OF KAHRS

Our sustainability vision is to become
Climate Positive and beyond

« Over the decades, we have, in interaction with our customers,
become a leader in developing modern flooring from
construction to material and inventing sustainable solutions.

«  We define high quality as a sustainable approach to all parts of
our operations and a high degree of service.

«  We take great care to minimize our environmental footprint
through optimizing our use of the raw material.

«  Kahrs will focus on six of the 17 UN sustainability goals.

GOOD HEALTH
AND WELL-BEING

11 SUSTAINABLE CITIES

AND COMMUNITIES

13 ieon

1

1

RESPONSIBLE
CONSUMPTION
AND PRODUCTION

LIFE
ON LAND




THANK YOU!




